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b
One in every 78 Montanans in,

working artist.

.

2000 U.8. Census

the state labor force is a ‘ o

Artist Monte Dit
Proto courtesy of

Aonte Dolack

Artist Oshanse Kenmille
ing her artwork, Pablo
Photo courtesy of NEA

The economic impact of Montana
artists’ sales in 2003 was almost
a quarter of a billion dollars
($233 miliion).

Findinge from the 2005 Economic Impact
of Montana Artists Study, conducted by

The Center for Applied Economic Research,
Montana State University, Billings

ce 1970, the number of
time artists in Montana
grew three times faster than
the overall Montana labor
market: :

Findings from the 2005 Economic
impact of Montana Artiste Study.

Artist Phil Aaberg, Che
Photo courtesy of
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The Foundation for It All
Montana Arts Council

Vision Statement

Montana will be known far and wide as “The Land of
Creativity,” where the arts are essential to the creativity,
imagination and entrepreneurship that make Big Sky Country
the very best place on earth to live, learn, work and play.

Mission Statement

The Montana Arts Council is the agency of state government 3
established to develop the creative potential of all Montanans,
advance education, spur economic vibrancy and revitalize
commumtles through involvement in the arts,

Foundmg Legislation

In recognition of the increasing importance of the arts in the ilves of

) !@e citizens of Montana, of the need to provide opportunity for our
young people to participate in the arts and to contribute to the great
cultural heritage of our state and nation, and of the growing
significance of the arts as an element which makes living, working and S
vacationing in Montana desirable to the people of other states, thei ..
Montana Arts Council is hereby created as an agency of state
~government: (Statutory Authorization -Title 22, Chapter 2, Montana Codes
~Annotated; Enacted 1967). -

is funded by
2l, throug

. )
the State of Montana and, at the \\’/

h the National Endowment for the Arts.  waiionar

ENDOWMENY
FOR THE ARTS

The aigenc;/
federal levi

,’/‘—___/Z montana arts council

an agency of state government

-2007-Montana Arts-Council-Staff (at date of publication)

Arlynn Fishbaugh; ‘ExeCﬁﬁVé‘Dfr‘é‘ifﬁOr” T L TR IO TS B e e
Carleen Layne, Accountant

Cinda Holt, Business Development Specialist

Beck McLaughlin, Education and Web Services Director

Kristin Han Burgoyne, Grants and Database Director

Cindy Kittredge, Folk Arts Market Development Specialist

Dyani Bingham, Indian Arte Market Development Manager

—Kim Baraby Hurtle, Executive Assistant and Percent for Art Director
Stefanie Flynn, Administrative Assistant

Thne publication is designed by Parriera Graphic Design

Qe The Foundation for It All




